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Part 1: Why it’s important for 
brands to be fluent with 

gaming culture



Videogames make 
money.











Videogames are 
culture.







Game platforms mean 
connection.









Part 2: How to approach 
gaming audiences in 

meaningful ways



There are all kinds of  
gamers. Who is your 

audience?













Game partnerships should 
align with brand values 

and goals, not hype.







Finding the right match 
matters.









Making videogames 
requires expert 

knowledge. 





Gaming campaigns 
require client onboarding 
and specialist knowledge.





Different brands, platforms 
and games will have different 

restrictions and processes 
for getting things done.





The internet is a mess, 
integrity matters.





Part 3: Takeaways for 
the role an agency 

plays in videogame-
culture campaigns.



A best-in-class agency will:


• Identify and segment target audiences


• Generate and match the right opportunities with platforms, 

IPs and influencers


• Separate hype from reality


• Source game developers and other skilled specialists


• Provide state-of-the-industry education and onboarding to 

gaming culture


• Advise on industry best practices and standards


• Spot trends


• Flag risks and perform due diligence for brands and 

influencers


TAKE THIS, IT’S DANGEROUS TO GO ALONE

Presentation Recap:



LET’S TALK!
sarahbrin@gmail.com // www.sarahbrin.com


